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.. A Gertified Travel Associate (CTA), Certified Travel Counselor (CTC), or a Certified Travel Industry Executive (CTIE) who successfully
® ® completes this educational program earns 10 CEUs. For more information visit www.thetravelinstitute.com

@ TheTravelinstitute

¢ @ Canadian Institute For CANADIAN AGENTS, completion of this course qualifies counselors in the ACCESS Advanced program for six (6)

Travel Counsello i : bs . e A ; : s -
‘]’rrls'l:;::c;?;;?; = product/destination credits towards acquiring or upgrading the ACCESS certification. For more information on acquiring this

" des conseillers en voyages  designation, visit CITC at www.citc.ca/travelcertification or call (905) 940-5333.

For CLIA ACC/MCC credits, this original certificate must be submitted with your Captain's Log Boak for grading. Copies, faxes
or PDFs will not be accepted. To learn more about CLIA Certification, please go to www.cruising.org. This certificate has no cash
value. CLIA Certification credit awarded to CLIA member agents only. CLIA and Disney Cruise Line are not responsible for lost,
misplaced or undelivered mail.

Disney does not currently allow use of “College of Disney Knowledge” in agent-developed materials.

As a reminder, all publicity, advertising and other material using the name “Disney” (either alone or in conjunction with or as a part of any other word or name) or any
Disney designs, marks, tradenames, copyrighted works or symbols must be approved in writing by Disney in each instance prior to use. Disney may withhold approval in
its sole discretion. Please contact your Disney Sales Representative or check the disneytravelagents.com (in Canada, disneytravelagents.ca) Web site for advertising
guidelines and procedures.

Disney reserves the right to cancel this diploma at any time.

These procedures help protect the Disney brand, which helps to preserve and strengthen the value and appeal of a Disney vacation among your clients and all consumers.



